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Tommy Hilfiger, IBM and The Fashion Institute of Technology

Infor Design and Tech Lab are collaborating on a project

utilizing artificial intelligence to “identify and facilitate fashion

trends that will resonate with shoppers before they appear on

the runways of New York, London, Milan and Paris,” WWD has

learned.

Officials involved in the project say it’s designed to help the next

generation of retail leaders better meet the needs of customers,

be quicker to capitalize on the latest trends, hasten the product

development cycle, and to provide students with “a high-impact

learning experience.”

“IBM approached us with an opportunity to re-imagine the

business of fashion and retail,” said Michael Ferraro, executive

director of the F.I.T Infor Design and Tech Lab. “The prospect of

this collaboration was exciting and exactly fit the mission of the

F.I.T Infor Lab which is part of F.I.T.’s move toward becoming an

innovation center for creative industries worldwide.” Ferraro
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added that working with Hilfiger and IBM was a “perfect

opportunity to provide students across three majors – textile

development and marketing, fashion design, and internstional

trade and marketing for the fashion industries – with advanced

technology that will equip them to become the visionary fashion

professionals of the future.”

Asked about the possibility of commercial applications from the

project, Ferraro replied, “Tommy Hilfiger is currently evaluating

any further action from the outcomes of the project…However,

we have already received inquiries and interest in replicating a

similar incubation project and believe strongly that there are

infinite applications for custom, tech-infused and IA-inspired

fashion.”

Steve Laughlin, general manager of IBM Global Consumer

Industries, added, “Although there were no commercialized

products from the pilot, it advances how we address a key

change in the industry. Making trend predictions more

accessible and getting products to market faster means fewer

lost sales. For consumers, when a desired item is not

immediately available in store or online, the sale will not occur.”

Supply chain models are decades old and on average require 12

months to go from initial design sketches to a product hitting

the sales floor, according to Laughlin. “AI can help improve

overall lead times by genersting efficiencies along the entire

supply chain and we have seen incredible opportunity to

accelerate the initial product design process,” said Laughlin.

“In the world of fashion we have looked at design teams that

continually look to spot trends from market trips, runway

shows, fashion archives and social media influencers. This is a

very time-consuming, resource intensive manual process that

can only be solved by giving employees more information.”

The pilot utilized IBM research capabilities including computer

vision, natural language understanding, and deep learning

techniques specifically trained with fashion data. These AI
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capabilities produced key silhouettes, colors and a new “neural

network” that designs novel prints and patterns. according to

those involved in the project.

So far, six designs emanating from the project and incorporating

AI-generated patterns, trending colors and silhouettes, were

shown to Hilfiger, and three are being showcased at the National

Retail Federation convention being held today through Tuesdsy

at the Jacob Javits Convention Center on Manhattan’s west side.

Hilfiger is among the speakers participating at the NRF event.

To create the designs, FIT students were given access to IBM’s AI

tools, thousands of Hilfiger’s product images and thousands of

patterns from fabric sites to inspire 3D digital designs. The

students are learning to use tech to identify trends that may

resonate with shoppers before they appear on the runways.

Their designs were presented to Phillips Van Heusen and IBM

executives and a Tommy Hilfiger designer. And the group felt

the best design was a plaid tech jacket by FIT senior Grace

McCarty. She incorporated a special thread embedded in a

removable, “futuristic” plaid panel with IBM’s Watson’s Tone

Analyzer that responds in near real time to the sentiment in a

customer’s social media accounts. When designing her look, she

drew inspiration from the AI-produced insights on Tommy’s

brands’ style and silhouettes, as well as popular and trending

colors, and AI-generated novel patterns.

Among those involved in the project is Hui Wu, a researcher at

the IBM T.J. Watson Research Center who is involved with the

application of artificial intelligence to fashion design and

predicting trends.

Regarding Hilfiger, Laughlin said the designer and his company

has been “at the forefront of transforming the retail industry

and exploring the intersection of fashion and technology. For

example, they launched ‘TommyNow’ a see-now, buy-now

model that shortens the typical 18-month production process

into just six months.”

 FIT tommy hilfiger

http://libproxy.fitsuny.edu:2362/business-news/business-features/f-i-t-ibm-and-tommy-hilfiger-get-into-ai-for-fashion-11095819/ 1/14/18, 3D16 PM
Page 3 of 4



More From Our BrandsMore From Our Brands

© Copyright 2018  -  Penske Media Corporation© Copyright 2018  -  Penske Media Corporation

0 Comments WWD Login!1

 Share⤤ Sort by Newest

LOG IN WITH

OR SIGN UP WITH DISQUS 

Name

Start the discussion…

?

Be the first to comment.

Subscribe✉ Add Disqus to your siteAdd DisqusAddd Privacy%

 Recommend&

F O OT W E A R  N E W SF O OT W E A R  N E W S

Diddy’s Son Opens theDiddy’s Son Opens the
Dolce & Gabbana Show atDolce & Gabbana Show at
Milan Fashion WeekMilan Fashion Week

5h Ago5h Ago

FA I R C H I L D  L I V EFA I R C H I L D  L I V E

2018 WWD Digital Beauty2018 WWD Digital Beauty
ForumForum

3 months Ago3 months Ago

VA R I E T YVA R I E T Y

Pop Comedy Pilot ‘DemonsPop Comedy Pilot ‘Demons
of Dorian Gunn’ Sets Mainof Dorian Gunn’ Sets Main
CastCast

4h Ago4h Ago

B G RB G R

Former Apple designer re‐Former Apple designer re‐
calls how some of the morecalls how some of the more
popular iPhone emojis werepopular iPhone emojis were
createdcreated

4h Ago4h Ago

http://libproxy.fitsuny.edu:2362/business-news/business-features/f-i-t-ibm-and-tommy-hilfiger-get-into-ai-for-fashion-11095819/ 1/14/18, 3D16 PM
Page 4 of 4


